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View from the Top
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Mission and Vision
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Regional Structure
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What is SNAP-Ed?
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SNAP-Ed Goal
To improve the likelihood that persons eligible 
for SNAP will make healthy food choices within 
a limited budget and choose physically active 
lifestyles consistent with the current Dietary 
Guidelines for Americans and the USDA food 
guidance.
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Citations:
• Food and Nutrition Act of 2008, Sec. 28 (As Amended Through PUBLIC LAW 113–128—July 22, 2014]  
• Healthy, Hunger Free Kids Act of 2010, Sec. 41 (PUBLIC LAW 111–296—DEC. 13, 2010 )
• Agricultural Act of 2014, Sec. 4028. (PUBLIC LAW 113–79—FEB. 7, 2014)
• Code of Federal Regulations, Title 7 Agriculture § 272.2 (2)

Laws and Regulations
Healthy, Hunger Free Kids Act of 2010, Sec 241 
(3) USE OF FUNDS.— (A) IN GENERAL.—A State agency may use funds provided under this section for any evidence-based allowable use of funds identified by the Administrator of the Food
and Nutrition Service of the Department of Agriculture
in consultation with the Director of the Centers for Disease
Control and Prevention of the Department of Health and
Human Services, including—
(i) individual and group-based nutrition education, health promotion, and intervention strategies;
(ii) comprehensive, multilevel interventions at multiple complementary organizational and institutional levels; and
(iii) community and public health approaches to improve nutrition
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Behavioral Outcomes
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• Make half your plate fruits and 
vegetables, at least half your grains 
whole grains, and switch to fat-free 
or low-fat milk and milk products.

• Increase physical activity and 
reduce time spent in sedentary 
behaviors as part of a healthy 
lifestyle.

• Maintain appropriate calorie 
balance during each stage of life.
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SNAP-Ed Comprehensive Approach
Inputs Outcomes

Reduction of Other Chronic Diseases

Obesity Prevention

Improved Healthy Eating and Physical Activity

Direct Education

Social Marketing

Policy/Systems/ Environmental Change
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Obesity Prevention
• More than one-third of U.S. adults (over 72 million people). Co-existence of obesity, poverty, and food insecurity. (CDC)

Obesity is common.

• 17% of U.S. children are obese. (CDC)
Obesity begins in childhood. 

• Annual medical costs of obesity is $147 billion. (Finkelstein et al., 2009)

Obesity is costly.
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Expanded Program Topics
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Gardening Physical Activity Breastfeeding
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SNAP-Ed Funding
• 100 % Federal Grant
• No State contribution
• 2-year period of performance (carry-in)
• Only source of Federal funds for SNAP-Ed
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Funding Formula Components
1. State’s percentage of national SNAP-

Ed expenditures
2. State’s percentage of national SNAP 

participation
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Agencies 
Federal

• Congress
• US Department of Agriculture/Food and Nutrition Service

State
• State SNAP Agency

• Grantee
• SNAP-Ed Implementing Agencies (e.g., Land-Grant Universities, State Health Departments, Non-Profit Organizations, Nutrition Networks, Indian Tribal Organizations)

• Sub-grantee

Local
• Local Agencies (County Cooperative Extension Offices, Local Health Departments)
• Low-income neighborhoods and community organizations
• Children and caregivers, adults, elderly
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SNAP-Ed Primary Audience
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Audience Targeting Methodology 
Income-based – Persons eligible for other means-tested Federal assistance programs, including TANF
Location-based – Food pantries, soup kitchens, public housing sites
School-based – Schools where least 50% of the student body receives free or reduced price meals
Work-site-based: Persons employed at organizations or locations where at least 50% of the employees are working poor
Geography-based: Census tracts (or other defined communities) where at least 50% of residents have gross incomes at or below 185% of poverty 
Media/Marketing-based: At least 50% of the audience has gross incomes at or below 185% of poverty
Retail-based: Stores that redeem average monthly SNAP benefits of $50,000 or more or stores in low-income census tracts
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Nutrition Education



Client Stories
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Direct or Indirect Education
Direct Education: 

Participants actively engaged in the learning process with an educator and/or interactive media

Direct: Completed demographic information collected
Indirect: Demographic information not collected 

Indirect Education: 
Distribution of information and resources, including any mass communications, public events and materials distribution.

Indirect: Demographic Information not collected
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NERI? Nutrition education reinforcement items are educational extenders that convey nutrition and physical activity messages. Must be nominal value (< $4)
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Plan Approaches
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• individual and group-based nutrition education, health promotion, and intervention strategies
Approach 1:

• comprehensive, multilevel interventions at multiple organizational and institutional levels
• Whole-site approaches (may include education, marketing, PSE)

Approach 2:

• community and public health approaches
• Jurisdiction-wide approaches (neighborhoods, cities, towns, tribes)

Approach 3:
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Nutrition Education: Defined
SNAP nutrition education and obesity prevention services are any combination of educational strategies, accompanied by environmental supports, designed to facilitate voluntary adoption of food and physical activity choices and other nutrition-related behaviors conducive to the health and well-being of SNAP participants and low-income individuals eligible to participate in SNAP and other means-tested Federal assistance programs. 
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(Adapted from definition by Isobel R. Contento, PhD 
in Nutrition Education, Linking Research, Theory, 
and Practice, Jones and Bartlett Publishers, 2011)
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Best Practices for Nutrition Education for Low-Income Audiences
• 28 best practices
• Use best practices to self-assess program strengths and limitations;
• Include behavior change theory and research-based content in program design;
• Deliver evidence-based curricula, messages, and materials appropriate for the specific target audience;
• Ensure fidelity in program delivery, educator training, data collection, and evaluation; and
• Link evaluation to program design, program delivery, educator training, and appropriate levels of the Social-Ecological Model.
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http://snap.nal.usda.gov/snap/CSUBestPractices.pdf
Baker, S; Auld, G; MacKinnon, C; Ammerman, A; Hanula, G; Lohse, B; Scott, M; Serrano, E;
Tucker, E; and Wardlaw, M. Best Practices in Nutrition Education for Low-Income Audiences 
(2014). 2/24/2016



Evidence-Based 
An evidence-based approach for nutrition 
education and obesity prevention is defined 
as the integration of the best research 
evidence with the best available practice-
based evidence. 
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What is the effect of nutrition education delivered via digital media and/or technology on children’s dietary intake-related behaviors? 
Moderate evidence shows that nutrition education delivered via digital media/technology (computer-and internet-based programs) may be effective for improving dietary intake-related behaviors among children and adolescents.
Grade: Moderate
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A Continuum of Evidencefor Nutrition Education: Descriptions
• Peer reviewed journal publications
• Testing across multiple populations and venues
• Experimental or quasi-experimental study designs with control groups
• Meta-analyses or systematic reviews are most conclusive

Research-tested

• Evaluated for program effectiveness
• Reflects known best practices in nutrition education and obesity prevention strategies

Practice-tested

• Innovative, pilot projects
• Respond to unmet needs in addressing Healthy People 2020 objectives

Emerging
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Checklist for Evidence-Based Approaches
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FY 2016 Regional SNAP-Ed 
Priorities
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SNAP-Ed Priorities
Evaluation: SNAP-Ed Evaluation Framework Nutrition Education and Obesity Prevention (SNAP-Ed) Comprehensive Approaches

EBT at Farmers Markets

Financial Incentives for SNAP Recipients Nutrition Assistance in the Territories
Nutrition Assistance in Indian Tribal Organizations

Health Care Summer Feeding Program Enrichment Activities
Food and Nutrition Policies and Partnerships
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Seniors Early care and education

Refugee populations Career Pathways

SNAP-Ed Comprehensive Approaches
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Farmers Markets
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Financial Incentives for SNAP Recipients*

*SNAP Funds cannot pay for incentives2/24/2016 32



Asian Pacific Islanders 
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Health Care Partnerships
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Alaska Native Tribes and Tribal Organizations
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Multi-Sector Partnerships
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Summer Feeding Promotion
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Resources

38



SNAP-Ed Connection(snaped.fns.usda.gov)
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MyPlate, MyWins (choosemyplate.gov)
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USDA Mixing Bowl (whatscooking.fns.usda.gov)
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Contact Information
• Andy Naja-Riese, Branch Chief, WRO
Andrew.riesenberg@fns.usda.gov
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